Entrepreneurship

PRINTABLE INTERACTIVE NOTEBOOK

FUN Note-Taking!

Great for
Device-Free Days!

Middle School or
High School

NO PREP!
SAVES YOU TIME!

BUSINESS EDUCATION WITH
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SCIENTIFIC FACT: The more ays students interact With co;tent,

stronger their understanding and retention.




Includes
Teacher

Instructions
& Grading
Suggestions

Teacher Instructions

This interactive notebook is designed to help students organize course content while building
understanding through writing and reflection.
Each lesson follows the same format:
1. Content Page - Students begin by adding the content page to their interactive notebook. |
recommend projecting the Teacher Version so students can copy the completed n onto t

page. This keeps everyone on the same page and provides a e 3 not wugh
the course.
2. Vocabulary — Afterthe c i :d ued themmoteb hg :sf
record th yin : e]o] ‘en VoK page, 3¢ sh '
: Lac 'ming om_ ) lana B. B o |
| C Jest - udes cnti _..d questions that

agel uc.. nap ied. Theése questions work well as independent
_.actice, p
option ford when*you want to provide a meaningful, technology-free learning activity.

*ThY 2acher’s file deliberately does not include answer keys to the critical thinking questions as
answer will vary and responses are subjective.

*The bell ringers/exit tickets will be best delivered if written on the board each day and answered by
students directly in the notebook on plain notebook paper.

By following this consistent structure throughout the course, students will create a notebook that serves
as both a study guide and a valuable reference for future lessons and assessments.

Grading Suggestions

| recommend grading your students' interactive notebooks throughout the course. This enco
caught up, take pride in their work, and put effort into each lesson.
Consider grading the following:

e Notebook participation — St pl
iges are in
3se respon

.Jreac

ninking  estidc " 3| 5 polis, students
hey un and {t.c content. Responses should go
'L andemclude el .. detail to explain their thinking.

5 petiod.--not each week
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10 SRILLS OF AN ENTREPRENEUR

Develop your skills.
Strengthen your qualities.
Build your future!

e

WHAT WILL
YOU CREATE?
THE WORLD IS
WAITING!
59

Great Pencil and Paper Note Taking Activities



Write these terms in your
notebook and define
them.

Vocabulary Connection
Accountability
Collaboration
Networking

Goal Setting
Self-Motivation A '
Financial Literac

re=r Sef ic - |
portu, ty B :co itil \
sCuatity | g

tical Thii. g

Flexipility

Resourcefulness

Vision

Passion

Work Ethic

Vocabulary Connection
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PSUENTIRERRENEURY,

Great entrepreneurs think, plan, solve problems,
and make smart choices!

Use your knowledge and think critically,

CRIVICAL THINRING @UESTIONS |

Imagine you have a great business idea. What are some skills and
qualities from the lists above that would help you succeed?
Explain how they would help.

| .
L\
S'ta.rhng a business comes with challen wWh ‘e SO ossible
challenges an eu 1ht face, . whi ikills Ilt
? Gi

would help _.ne . challe n e

) e \\\ \ i |

mm— b

Nhy |s " |mporta.n‘t for entrepreneurs to keep learning and improving
thmr skills and qualities, even after their business is successful?
How does this help their business and the people around them?

You have
the power to
create your future!

Think it.
Plan it.
Make it happen!

BIG IDEAS
START WITH
SMART THINKING!

™

Business Education with Denise Leigh €

| also included critical thinking questions




Here is a list of bell ringer/exit ticket qu
these, either have students answer the
pages that are in their file, or answer

Topic 1: 10 Skills and 10 Qualities o

1. Which entrepreneurial skill do you think is the most

2. How is a skill different from a personal quality?

3. Describe a time when you showed self-motivation ¢
4. Which entrepreneur from today do you think demor
5. Which skill or quality would you like to improve this

Topic 2: 7 Steps to Become an Entrq
1. Why is identifying a problem often the first step in 4

2. Why is market research important before launching
3.  What could happen if an entrepreneur skips testingj
4. Why is networking valuable when starting a busine
5. Which step do you think would be the most difficult

reneur
preneur

-s of Bus 38 anc,
ership
Vhat is one example of a se 1ess in your
[hich type of business sells nstead of sef
'hy might someone choose a stead ofa s

hat is one advantage of owning a corporation?
9. Which business ownership type would you choose

Topic 5: Supply and Demand, Perso
of Capital

1.  What usually happens to the price of a product whe

Topic 6: The Consumer Buying Process

1. What is the first step in the consumer buying process, and why is it im
Think about the last item you purchased. Which stage took the longest
Why do consumers compare products before making a purchase?
What factors can influence someone's buying decision?

Why is customer satisfaction important after a purchase?

OAa LN

Topic 7: Employability Skills (Leadership, Comn]

Teamwork, etc.)
1. Which employability skill do you think employers value the most? Why
2. Describe a situation where teamwork helped complete a task.
3. How does good communication prevent problems at work?
4. Why is adaptability an important workplace skill?
5. Which employability skill would you most like to improve this year?

T, PEST, S
2t have?
make better de

{.3

SW(
ns?

's might ide
'king maj

. Property

+ difference between a patent a
1 businesses protect their origin
imple of something that is protect

happen if Sgggge uses another

e to businesses?

ma

without f

: ..:plc u: Consumer Rights, OSHA, and Labor L
Why do consumers have the right to accurate product information?
What is OSHA's main purpose?

Why are child labor laws important?

What should an employee do if they experience workplace discriminati
Which consumer right do you think is the most important? Explain yourl

L .

2.  Why is bootstrapping a popular way for entrepren

3. What is one advantage of receiving funding from ae]
4. How does supply affect the price consumers pay?
5.

If you needed $10,000 to start a business, which funding source would you choose and why?

Topic 11: Marketing

1. Whatis the purpose of marketing?
2. Why is it important for a business to identify its target market?
3. Name one way businesses can promote a product.
4. Which of the 4 Ps of marketi ou think has st impact
on
5. Wh impo ore launc roduct?
opic 1 incial Statement
Whic 1t would yo Y de e wh
busin ned a profit or suffered E your a
Why i yrtant for an entreprene 1 d all fou
financ ments instead of relying
A busi ‘Mo ow how m 5 available
pay bil sial statement'siould they review?

5

What is"tiie accounting equation found on the balance sheet, and
what does it tell you about a business?
Match each situation with the correct financial statement:

o A. Find total revenue and expenses.

o B. See what the business owns and owes.

o C. Verify that debits equal credits.

o D. Track where cash came from and where it was spent.

| also included bell ringers!




Use
tape or glue sticks
to attach the pages
to the notebook.

Great entrepreneurs have @ unique mix of
skills ond qualities that help them turn ideos
into reality and make a positive impact!

S | O Financial Literacy
Iirﬂ(:nbll'?:r:d sc:'rlvt:;:nns to 6 understand money and
|_challenges. how _to_manage it.

Commumcahon
I can share my ideas
clearly & & listen to others.

Marketing
I can promote my ideas
and reoch customers.

ty O Ngiworkmg
@ Icc;iet;l‘::k of new and 1 can build “relationships
\_unique ideas. and work with others.

Decision Making Planning

I can make smart chonces Ol 1 can p‘an my ideas
nnd take action. and set 3ouls

es and
- s 10 succeed.|

preneur

5 o take chance,

Adapfablldr N
to chan

I can chus

J;‘}l::‘s i don ® 1Pfimi$|‘ic and look
. AE UP 10y .
3) Confident - B Ho
I believe in and w10y and
my ideas. do 1he rlshi thing.
ki Curious
O Hur:"w?: ;ll?\% effort to ? I love learning and asking
su:{.eed questions.
esilient Responsible ]
J Fbsolulnce back from setbacks . I mPake good choices and

and learn from them.

own my qcflons

vocabulary words

i)evelop your skills.

) WHAT WILL ' I can use mxf ideas
fities. YOU CREATE? . ‘to make a difference
Ers PR 7, THE WORLD IS H and build something

Build your future!

WAITING! o amazing!

Vocabulary Connection

Opportunity Recognition - |dentif
bep-:[:)me a bxslﬂeSSgIdEO entitying a problem or need that

Brainstorming - Generating many ideas without judging them.

Research - Gathering information to learn more about a product
or business idea.

Decision-Making - Choosing the best option after considering
different choices.

Planning - Creating a step-step plan to reach a goal. __ r_..-.
Goal Setting - Establishin

| ea * Gainin ocuye and skill§, rove as

Net ' - Gaini

fionships with peoplex"»,: 1 offe
oppo mm————

Finan Finding naging the money neede&c'i\__ td

1euw_cjuct, senrice\‘,"‘-_‘

 guher feedback before launching.

va 'nusir'it_\
Devel t = Turn

Testin 1g out a

Testing - Irying out a product or idea fo gather feedback before launching.
Market ing - Promoting a product, service, or business to customers.
Launch - Introducing a new product, service, or business fo customers.

Evaluation - Reviewing results to defermine what worked well and what needs
improvement.

Growth - Expanding a business by increasing customers, sales, products, or locations.

directly on the
notebook pages.




Some teachers told
me they prefer
FULL-SIZED SHEETS
for a 3-ring binder
so, | added that size
too!

A MY JOURNEY 70 -
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\ Tak ﬁ\+
Big deas @ ae o Take action

start with today to
small s’teps! build your

'[‘om orrow.'

Vocabulary Connection

ODDOF{'J"\I‘{'\L Qecoqm ion - |den‘fncym3 a need or problem
that can be solved with o Prociud’ or service.
%ramsbrmlrj e senerafms many ideas and solutions

‘{"nrouﬂh creative Jrhinkinﬂ.

Resear‘ch = Sa‘{’herinﬂ information to understand your
market, customers, and competitors.

Decision- Maklrg cho ing the b bon or

based on_. : als.

c.re,aﬁns a dé\ ' P|cm !

\ \
ing clealy, e goal,
notivated. \\ : \
aining knowledge &\ to im\ nd
L _,..g--—"" J X P
uunding relaﬁonshilos with PeoP|e who can

Support, Sulde or collaborate with you.

Financin gy = ob'hxmmj the money needed to start and
grow your business.

Developmen{' = creating and improving your Froduc’t

or service.

T°5 ng - +r}l|n3 out )rour Producf or service o.m{ 35Hm3
‘Feedbaak to make it better.

Mﬂrkehng = PromO{'lnﬂ Your Produf—* or Ser\fice, +O
attract customers.

Launch - En‘l’roducinﬂ your Produd‘ or service to the
mﬂrke{'.

Em}uaﬁun = reviewins results and feedback to see what
worked and what can be imloroved.

Grow‘!‘h = expanding }rour business {‘o rea.ch more
customers and increase success.




Interactive Notehook Preview

Great Supplement Materials for an Entrepreneurship Class
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Write these terms in your
notebook and define them

SUATERETS g,

%

ANCE SHEET 2. INCOME STATEMENT

Vocabulary Connection

Balance Sheet

Income Statement
Statement of Cash Flows
Trial Balance

Assets

Liabilities ..

Write these terms in your
notebook and define them

Vocabulary Connection
Marketing

Target Market
Demographics
Psychographics
Market Segmentation
Marketing Mix (4 Ps)
Product

Price

Place

Promotion

Branding

Advertising
Consumer
Competition

Market Research
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Write these terms in your
notebook and define them.

JENTRERRENEUR!
Sal o)

Vocabulary Connection
Opportunity Recognition
Brainstorming

MY ENTREPRENEURIAL REFLECTION

ENTREPREMEURIAL
SHILLS

What are
entrepre

Home-Based Business

Retail Business Need Recognition

Service Business Q Problem Recognition
Manufacturing Business =~ Information Search
Anemalives

Evaluation of Alt

Il’_AlﬂTm [rror— e
Wholesale Busine_:ss Fzﬁgﬂ } =
E-commerce Business = s S |
Brick-and-Mortar Busi &g ]/’ h{ﬁ\l Demsfoﬂ_Making
f ase Ner

Wi hrid Biisiness Purch ision

Prience
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Nance

Student Version
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F(T]ONS Add information dbout each form of

Write these terms in your
notebook and define them.

imbebechual property in the spaces provided

5T TRADEMARK ]
Vocabulary Connection
Intellectual Property (IP)
Patent

Trademark

Owner's Equity
Revenue
Expenses

Net Income
TCach Inflawe

t

Copyright
Trade Secret

e e
g

Licensing
Royalty

InfrmAaarmant

Write these terms in your

Vocabulg Connection

notebook ang define them
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Write these terms in your
notebook and define them.

Vocabulary Connection

Capital
Startup Costs

Funding
Loan

Investor

Evaluation o i
DecisiomMaLiﬁlgtema!wes
Purchase Decision
Transaction
Customer Experience
Customer Satisfaction
Cognitive Dissonance
Post-Purchaca = ov it

Venture Capital
Crowdfunding
Grant

Revenue

Profit

n':[-nte these terms in W
€book ang define th

Vocabyl,

WO Connecti
Swor Analysis :
Streng[hs



Interactive Notehook Preview

Great Supplement Materials for an Entrepreneurship Class
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THIS INTERACTIVE
NOTEBOOK GOES
GREAT WITH MY

ENTREPRENEURSHIP
FULIAYEARICOURSE

Fll|| Year COlII‘SE Bundle

74 Lessons, Projects, &
Activities for your

FULL YEAR
Entrepreneurship JERE L
Course! . B s Entrsoeir

Bulletin Board

Includes an
Easy-To-Follow Lesson
Library for the Teacher

All Easy-to-Use, Fillable
Google Docs and Slides
that easily convert to
Microsoft Suite! PR e

NO PREP!
SAVES YOU TIME! BUSINESS EDUCATION WITH




THIS INTERACTIVE
NOTEBOOK GOES
GREAT WITH MY

ENTREPRENEURSHIPI

FULIAYEAR{COURSE
for,

TEXASITEKS

81 Lessons, Activities,

& Projects

TEXAS §127.275
Entrepreneurship |
Full Year Course!

Includes an
Easy-To-Follow

Lesson Library to Keep
You Organized

NO PREP!

SAVES YOU TIME! BUSINESS EDUCATION WITH /-




Hi! My name is Denise Leigh. | have been teaching Business
Education for over 25 years! | love collaborating with business
educators all over the world. | am a 2022 Pennsylvania
Teacher of the Year Finalist and relentless lifetime learner and
lover of everything education. Engaging students and
connecting them to their world is my jam!

Thank you for exploring my resources and sharing my passion
for BUSINESS EDUCATION!

Denise Leigh is an expert
on student-led instruction.
She was featured on

CBS Pittsburgh for her

City Collaborative™
Project-Based Business
Education (PBL)
Classroom.
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