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What’s included?

(vJ 11-slides Google Slides lesson

(VJ Interactive Student Response Slides

(vVJ Critical-Thinking Discussion Prompts

(vVJ Scenario-Based Business Applications

(vJ Product Launch and Entrepreneurship Activities
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Six Stages of Product Development
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Think of ideas. Test the idea. Plan the product. Promote the Make the product.  Sell the prq
product.

Ideation = Coming Up With
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Ideas

This is the brainstorming stage.

Businesses ask:

e What problems do people have?
e What products are missing? .
e How can wyes something?
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Apply’Knowledge}=Critical Thinking Activity

Apply the Stages:Think of an original idea that someone your age may need or want and walk through the product development process. | ',
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Scenario-Based Critical Thinking Questions

Use your critical thinking skills to answer the following questions...
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Which stage do you think is the most

important, and why? Defend your answer |:>
using a real product or idea. \
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Where do most new products fail in the slx
stages, and what could be done to fix that
stage?

If you had tore
process, which
problems would

_.wuld you we?
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APPLY the
SIX STAGES to an
existing product.

How do you think they did it?

e AR =
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How does customer feecl:ack change a
product as it moves through the stages of

product developmgr]t?_-‘f:"""

NO PREP
FOR YOU!

o ) Pick a product you use every day. How do you think it went
through each of the six stages before you ever saw it?
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Think of ideas.
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product.
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Test the idea. Plan the product. Promote the Make the product.

LAUNCH

Sell the product.
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Real-World Product:Examples
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Step #1 Step #2
. Validation = Testing the
Slx Stages Of PrOduct Develo nt Ideation = Comin Up With Businesses check if people would actually buy the product.
|deas This helps companies avoid wasting money on bad ideas.
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Businesses ask ; A simple version of the product used for testing.
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Think of ideas. Test the idea. PPlan the product. Promote Make the product. Sell the product.
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The company actually manufactures

Businesses figure oul

Step #4 = S » Where to make it
Step #3 Messaging = Advertising the Product _ » How much it Gasae
Design = Planning the Product Businesses decide how to explain the product to customers. 4 HU“"_fﬂ-’" -ull)- uce
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& How i works
& What matenials to use
&  How much it costs to make
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Package items

Companies think about
s Size = Ship products
Color

Features

your age may need or want and walk through the prodict development process. | [
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Think of ideas. Test the idea. Plan the product. Promote the i od

Step #6

Launch = Rele

The product officially goes on sale

Businesses May:

! Pick a product you use every day. How do you think it went
e | through each of the six stages before you ever saw it?
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Hi! My name is Denise Leigh. | have been teaching Business
Education for over 25 years! | love collaborating with business
educators all over the world. | am a 2022 Pennsylvania
Teacher of the Year Finalist and relentless lifetime learner and
lover of everything education. Engaging students and
connecting them to their world is my jam!

Thank you for exploring my resources and sharing my passion
for BUSINESS EDUCATION!

Denise Leigh is an expert
on student-led instruction.
She was featured on

CBS Pittsburgh for her

City Collaborative™
Project-Based Business
Education (PBL)
Classroom.




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7

