A Fun, Survival
Lesson on Business
Ethics

Perfect to do in
December before
Winter Break

Critical Thinking!

NO PREP!
SAVES YOU TIME!

o business ethics to stay off the Naughty List! In this activity, you will o

read workplace scenarios from the North Pole’s retail operations and
decide whether each elf is acting ethically, and will be on the ‘Nice List’
or unethically, and be on the ‘Naughty List’. Use your critical-thinking
skills to match each situation with the correct business ethics principle
as you help Santa keep his workshop running responsibly and
cheerfully. ~f=
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A NO PREP Fun Survival Lesson

J Perfect for any Business and Management classes.

\/ A No Prep, Plug-and-Play lesson that will engage your students
~and help you survive until winter break. &

J Students use their critical thinking skills to assess whether
- 20 workplace scenarios in Santa’s operations are ethical
(nice) or unethical (naughty) and match the
correct business ethics principle.

J Includes 4 ethical scenarios on the Santa’s
- elves' big toy campaign. Are they being
naughty or nice?

J Includes a mini-case study writing prompt
~ on J.C. Penney’s ‘Fake Holiday Sales’.




20 Workplace Ethical Scenarios — Naughty or Nice?
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Use critical thinking skills to determine the correct
Business Ethics Principle




4 Ethical Scenarios for a Toy Launch — Naughty or Nice?

ol

‘The elves are launching a big toy campaign. ‘Read
the scenarios on the next page and list whether they
are naughty (Unethical) or nice (Ethical).
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| know exactly what they're buying.

.Tru —y Mistle

:If Mistl | a commercial for
the new rorlit™ \he
clearly e _wudlly fly,
even thou me elves think the ad would

sell better if she exaggerated the toy’s
abilities. She chooses honesty so kids

Ethical or Unethical? RIKITS
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3. Social Media Influencer Ethics -
Elf Frostbite
Elf Frostbite is a popular North Pole “ R c 50

influencer. A toy supplier offers him free @gaies S

snow gear if he posts a positive review of Ry

their new “Reindeer Rescue Playset,” eveny{¥ o

though he hasn't tested it. He accepts the

gift and posts a glowing review without ¢
disclosure. FREE
Ethical or Unethical? PIFTS
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= kids who click the ad.

ding Manipulation - Elf Gumarop

T Gumdrop creates a poster claiming that
children who don't buy the “Mega Gingerbread
Builder Kit” will “ruin Christmas” for their
families. He hopes guilt will pressure kids into
begging for the toy.

Ethical or Unethical?

4. Protecting Minors — Elf Snowbell

Elf Snowbell creates a fun online ad for
the “Holiday Magic Maker Kit,” but she
makes sure the ad does not include
unsafe activities, unrealistic results, or
messaging that pressures young children.
She also follows COPPA-style guidelines
by not collecting any personal data from

Ethical or Unethical?
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Mini-Case Study on JC Penney’s ‘Fake Holiday Sales’

M"" Case-Stuay ‘Writing ‘Prompt 3C‘Pem)ey s “‘Fake j{ollbay Sales .

_ — -
Durlng several holiday seasons, JCPenney was accused of raising
prices right before major sales events—such as Black Friday and
Christmas—so the discounts appeared larger than they actually
were. For example, a $20 item might briefly be labeled as “Reagular
Price $50" and then advertised as a huge holiday de=lat _.ci
though the item had never been sold atthe f& hii, rp

‘eprici mi§ 1icu
iplesf eho, itya

ethi principles ‘were violated. Then, recommend what the company should have done instead to
marnet their holiday sales ethically while still attracting customers.
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10 Slides Included

the new “Turbo Sleigh Racer” toy. She
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Hi! My name is Denise Leigh. | have been teaching Business
Education for over 25 years! | love collaborating with business
educators all over the world. | am a 2022 Pennsylvania
Teacher of the Year Finalist and relentless lifetime learner and
lover of everything education. Engaging students and
connecting them to their world is my jam!

Thank you for exploring my resources and sharing my passion
for BUSINESS EDUCATION!

Denise Leigh is an expert
on student-led instruction.
She was featured on

CBS Pittsburgh for her

City Collaborative™
Project-Based Business
Education (PBL)
Classroom.




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7

