
Explores the Eight (8) 
Reasons Why 
Consumers Make a 
Purchase

Includes a Student 
Reflection activity

Google Slides that 
easily convert to 
Microsoft PowerPoint

NO PREP!
SAVES YOU TIME!

Why People Buy!

Sports & Entertainment Marketing

A Consumer Behavior Lesson



NO PREP Lesson
Discusses the reasons behind consumer purchases, 
differentiating between rational (cognitive) and
emotional (affective) buying motives.

Students use their critical thinking skills to evaluate four (4) 
different scenarios of various sports teams making 
purchases.

Includes a Student Reflection activity for students to reflect 
on their own personal buying habits. 

Teaching Duration: 55 minutes + Class Discussion



A Consumer Behavior Lesson & Activity

Why People Buy!

The 8 reasons 
why people buy 
are listed….



Use as an Introduction, Review, or an Assessment

4 Different Buying Behavior Scenarios

Students use their 
critical thinking skills 
to evaluate four (4) 
different scenarios of 
various sports teams 
making purchases.



Google Slides that easily converts to PowerPoint

Student Reflection

Students reflect 
on their own 
personal buying 
habits.



Google Slides that easily converts to PowerPoint

7 Slides in this Lesson and Activity File



A Lesson 
from the

2nd SEM Unit 
– Consumers 

& Their 
Behavior
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