Taylor Swift
Marketing Lessons

SPORISISCENTERTAINIVIENTAVIARKENING

Taylor Swift —
A Marketing Case Study

A Google Slides file that
easily converts to
Microsoft PowerPoint

Includes a
Teacher’s Key

NO PREP!
SAVES YOU TIME!

BUSINESS EDUCATION WITH




TayloriSWittIMarketingcaselstudy,

- Know Your Customer

- Have a Story and Tell it

- Pick the Right Partnerships
- Reinvent Your Brand

- Secrets, Surprised, & Shock

What is Taylor Swift’s economic impact?
Discover 9 life lessons from Taylor Swift
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Click on THIS LINK to discaver 9 life lessons from Taylor Swift.

Record your findings below ...
(There is an arow in this resource link...there are two #3's)
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Taylor Swift ctrategically incorporatec cecrets, surprices,
and cudden drope into her marketing approach, creating
an air of anticipation and excitement around her mugic

releases. She hac become of queen of curprices and hype.

TAYLOR"S MARKETING LESSON #)
SECRETS, SURPRISED, & SHOCK.

Search the web for “Taylor Swill Easter Eggs™.
What are they? Give an example.
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Where did the Taylor Swift “friendship bracelet”

i# . t Taylor Swift has been known to boost the economy
— Y 2 anywhere che performe. Click on THIS LINK ¢ explore
ALOTY about the economic impact according to CAN.
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; Taylor Swift hac done a fabulous job ‘
TAYLOR'S MARKETING LESSON #4 reinventing hercelf and embracing == : I

RECNVENT YOUR BRAND

change to keep her brand frech and

Taylor Swift hac be congictent in chooging brande to
partner with. She congiderse her perconal values and
only cigne a brand if it aligne with them. She hags alco
teamed up with other articte and large brande to
drive fan engagement, increase brand awareness, and

TAYLOR'S MARKETING LESSON #3
PICK THE RIGHT PARTNERSHIPS

trend come from?

Search the web for different pictures of
Taylor. Seleet at least 3 pictures of herin a

very different vibe. Paste the pictures

below... )
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reach wider audiencec.
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—Search “Taylor Swift brand

endorsements”
or
— “Brand deals with
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A comprehensive case study.
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Taylor Swift”

relevant. The music industry ic

congtantly changing. She hae I
changed u;ith it in all of her erac! |l
. r f I il

r r [ / ‘.“ |

[

TAYLOR'S MARKETING LESSON #]
HAVE A STORY AND TELL I

Taylor Swift uses her music to tell storiec. Thege ctories
and lyrics to her conge helps her create a community of |
fane who can relate to her and feel connected to her.
Having a ctory to tell and charing it with your customers,

KNOW Y0

TAYLOR"S MARKETING LESSON #1

Taylor Swift knows her audience very well. She tailors her
meccaging and branding to reconate with them.
‘Swifties’ are loyal as a recult because they form a
connection with her ac an artict and a friend.

(USTOMER!

Describe her audience (larget market).
Use 3-6 demographie deseriptors.
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ic a great way to connect. Thic ic why mony brande
print the ctory of how they got started right on their

package.

Search lh(-rn ehfo=on—of
r _ Athe®Mlg il jef am e, ff Y g
[ (s w, el ng S| aarkel 7 ;

| | suraly ¥ -

—song lyrics that tell a story
(they can be Taylor’s or any othe
artist). .

— Product packages that tell a
story about how the product got
started as a brand.

—Any other evidence of storytelling
to connect to an audience.
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Hi! My name is Denise Leigh. | have been teaching Business
Education for over 25 years! | love collaborating with business
educators all over the world. | am a 2022 Pennsylvania
Teacher of the Year Finalist and relentless lifetime learner and
lover of everything education. Engaging students and
connecting them to their world is my jam!

Thank you for exploring my resources and sharing my passion
for BUSINESS EDUCATION!

Denise Leigh is an expert
on student-led instruction.
She was featured on

CBS Pittsburgh for her

City Collaborative™
Project-Based Business
Education (PBL)
Classroom.
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