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Click on THIS LINK to discover more about the history of the Super

-
during this time-honored event! Use the information in the link

When advertising using the Super Bowl started, how
much was an ad per minute?

2 In 1977, how much was it per minute? I

3 How much was a Super Bowl Commercil
19852

From tailgating to Super Bowl parties, game day foods are par!} 2
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4 How much can a company plan to spend
advertise during the Super Bowl per min}

5 The resource link refers to a Coca Cola song|
successful ad campaign in the 70's. Click on|
the commercial. After viewing, why do you fi

What are 5 popular
ilgating foods?

Watch each of the commercial links to past Super Bowl commercials. Under each
link, give one of the reasons (from the previous slide) that the commercial aired.

There are 5 reasons why a company or brand ;¢

would elect to run a Super Bowl Commercial...7 — — ! CommercialLink
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Introduce a new it
product or service.
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MERCHANDISE MAR TING
IS ALSO A HVGE Pi....” OF
FOOTBALL AND THE SUPER
BowL. FROM TERSEYS TO ||
SNACK FOODS, FANS DON'T

HOLD BACK WHEN IT COMES

TO ENTOYING THEIR FAN
GEAR AND FAVORITE GAME
FOODS.

*Promote the
upcoming
Super Bowl! -
Project File Link

A Case Study of the
Super Bowl - its
History and the

Marketing
Strategies Used.

Super Bowl

commercials
(requires YouTube access)

Merchandise
Marketing

Game Day Foods




MARKETING CAMPAIGHN 3

Students create a
Promotional Marketing Campaign

Marketing Sy S1I0ES

. Tip:i."Marketir;mg campaigns should % 4 Bus Stop Sig n
Social Media Posts
Billboard
vt Park Bench
s tu den t ﬂl? BIG GAME! Be sure . .
Prompts City Sign
in the
Margins
u Includes a
Grading Rubric
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Students create a

Promotional Marketing Campaign
Bus Stop Sign
Social Media Posts
Billboard

Park Bench

City Sign

THE BIG GAME

Pittsburgh Steelers
Vs.

Las Vegas Ralders' \ @
Acrlsure ta m ) \-‘ /

fekoff at 7:00 PM |
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ESPN and Prime .

Las Vegas Raidf = THE BIG GAME

Super Bowl LIX
teelers vs. Raiders

o | r icrisure Stadium e, |
J ( ‘anuary 28, 2025
y wvailable on Prime and ESPN P—

-kickoff 7:00

Includes a
Grading Rubric




Design a t-shirt
for the upcoming
Super Bowl.

Use the
information that




Sports & Entertainment

Marketing
FULU SEMESTER COURSE

A Lesson
from the Cgul:gel-la:\l?gegzs:\?lrth
Seasonal the National Business
Education Ll
SEM Association’s (NBEA) - - ¥
o Lege Standards | ,
Activities
Includes a

Lesson Library
to make the activities |\ ¥
Easy-to-Find 1
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Hi! My name is Denise Leigh. | have been teaching Business
Education for over 25 years! | love collaborating with business
educators all over the world. | am a 2022 Pennsylvania
Teacher of the Year Finalist and relentless lifetime learner and
lover of everything education. Engaging students and
connecting them to their world is my jam!

Thank you for exploring my resources and sharing my passion
for BUSINESS EDUCATION!

Denise Leigh is an expert
on student-led instruction.
She was featured on

CBS Pittsburgh for her

City Collaborative™
Project-Based Business
Education (PBL)
Classroom.
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