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NO'PREP:2 Lessons & 1 Activity

STUDENTS DO A PROMOTIONAL
ACTIVITY FOR A MINOR LEAGUE
BASEBALL TEAM USING THE 7
PROMOTIONAL STRATEGIES.

INTRODUCES THE 7 STUDENTS LEARN
PROMOTIONAL STRATEGIES ABOUT TAGLINES &
SLOGANS

Search the web for the definition of ‘promotion’.

Promotional Strategies i I w/

What is a tagline? WA” To PgaMo'rE

Record your findings below.

A tagline is a phrase that is brief, The “Washington Wild Things” is a minor league
Implementing a good promotional strategy can bring awareness to your company. products. or hrand. 6-8 words, and describes what it baseball team in Washington, PA.
Click on THIS LINK to discover the 7 promotional strategies. does, what it offers, or what it The attendance at their games has been
5 = N - sells. It should be clear and dropping. The number of sponsors have been o\‘\
Tapeafbromotion Ghes s samplesaf(hs apeafpromotion informative and convey a clear declining as well from season to season. They
S ONY % benefit and is personable and need to promote their organization in order to
. q‘c.'l GS lively. boost attendance and financial support. .

make.believe IRl Use your critical thinking skills, your knowledge

of promotional techniques, and do some

Y additional research to help The Wild Things boosti W
==r' l their revenue and awareness of their brand. \
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Teaching Duration: 65 minutes + Class Discussions



Promotions Marketing Introduction

The 7 Promotional
Strategies Introduce

Search the web for the definition of ‘promotion’.
Record your findings below. A

Bussinass Education with Denisa Laigh & 2025

Tagline and Slogans

I n t ro d u C e d Match the COﬁiany with the tagline. Search the web if needed. I
Movies always have taglines. They promote the movie Com pan Tag I ine .
while giving a slimpse of what the movie is abou I Taghne Search T
Review the famous movie taglines. In the space below each movie tagline, provide the “feeling”
that you get when you read the taglineEx: silly, suspense, excitement, adventure etc.
Search the web and find 3

- ity k List TWO of your favori i taglines of products that you
w S J o findthe ta 1 . use that is not mentioned in
B pner | ' | 4 this file.
Comp |\ - n : \ | v Drop an image of them to the
NSTDOIT. o § right. ..
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A Promotions Marketing Activity

Sales P SR~ s il e = .3 u‘,ﬁ
Promotion b2
;i The number of season ticket holders has declined |
in the last 5 years. The Wild Things sell thelr
season tickets for $300 per ticket.
The “Washington Wild Things” is a minor league They also have luxuryiboxes availablaiat 5400 e ]
baseball team in Washington, PA. 9“"‘:‘ LD RO (R a 7
() () The attendance at their games has been i ”m‘e r G, st
dropping. The number of sponsors have been The Wild
declining as well from season to season. They thinki
need to promote their organization in order to _Mark
boost attendance and financial s{ ... ponl
- T - strategy
[} [} Use your critical thinking skills, |ry nleg e e e
of promotional techniques, and y “
I v I additional research to help The 'Things k 5st -
their revenue and awareness of th, brand. E %
e ® S — 1 General | . . : ,_._,,-».a-a
One type of marketing that the a‘ Advel'tising o
anization has not done a lot of is digital I General advertising is a 3
marketing. Research types of digital promotional method that
marketing, and give three suggestlons doesn't target a
P below of how they can particular audience but
marketing in their market almsto promfote general
“ - it . > s awareness of a company 4
upcoming se .
MIiNor ieague pasepa onsorshave boon ahuge parcor ] | %Yy 1 \
ganization has been profitable for 3 mass a al tisi
”~ \ decline in sponsorship money, th such a €S,
) ) their Personal Selling Strategies. billboarq  radio, and
[==.implement personal selling. Give 3 si televisio ol 1) 2
" what they can do to increase spo Lh:x rl:lrla 2 "r?l?\%lill'(tilom 2 A
[ ] ; upcoming season through personal Things gs e general b
| advertising to boost 7 (
| awareness of their (/ 2
E brand? A ’
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Sponsorships

] Sponsorships are a big part of sports promotion. The Wild Things raises a lot of money for

Use as an

Introduction,

Review, or an
Assessment!

Public [+ = e =TSP S—
. a
Relations | e wio Things organization is excited about boosting their Public Relations i

strategies to raise public awareness of their brand. Research ‘public relations
strategies’ to discover some ways that they can raise brand awareness.
Give 3 suggestions below.

.:\fr( e\
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their organization from companies sponsoring their team and advertising in the stadium on

fences, signs, and in printed programs. The Wild Things also sponsors certain events in the

commumty to get the team and organization’s name out to the public. Search the web for
“types of sponsorships”. List at least 3 types of sponsorshl s below and explain each..
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A Critical Thinking Activity




Sports & Entertainment

Marketing
FULU SEMESTER COURSE

A Lesson from

the A FULL Semester
4th SEM Unit -

Course aligned with
the National Business

The Education oo il
. Association’s (NBEA) - b W
Marketmg Standards , |

Mix
Includes a

Lesson Library

to make the activities |\ ¥

Easy-to-Find
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Hi! My name is Denise Leigh. | have been teaching Business
Education for over 25 years! | love collaborating with business
educators all over the world. | am a 2022 Pennsylvania
Teacher of the Year Finalist and relentless lifetime learner and
lover of everything education. Engaging students and
connecting them to their world is my jam!

Thank you for exploring my resources and sharing my passion
for BUSINESS EDUCATION!

Denise Leigh is an expert
on student-led instruction.
She was featured on

CBS Pittsburgh for her

City Collaborative™
Project-Based Business
Education (PBL)
Classroom.
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