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Have a conversation with students about sports & entertainment influencers. As a class, decide what 8 brands that they
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To allow this activi ast a peniod of time during the "Marketing Madness Month”, we voted on one or
wo each day at the end of the class period. Students looked forward to this little competition at the end
of class each day.

| had my SEM class last year in the fall semester, so we did our "Marketing Madness Month” during the
month of October.

This activity introduces influencers, endorsements, brand deals, logos, and influencer marketing impact
0N CoONSUMmers.
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& Example of Finished Bulletin Board

cverything You Need Is Included!
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Ihdmf,SEI“lI s last year in the fall semester, we did our “Marketing Madness Month™ during the
month of October.
This activity introduces influencers
on consumers.

. endorsements, brand deals, logos, and influencer marketing impact

.. Can be completed digitally.
.4 Does not need to be printed out.
If printed out, all of the clipart needed for the bulletin board Is

Included.

.« If you want to do this project in the Fall (and not in March),
simply call this project activity...

“The Month of Marketing Madness!”




This is a Collaborative Google Slides File.
Student-Created Bulletin Board!
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| iIncluded
teacher
Instructions,
In case you have

never done this!

IT. IS. Each student in the class creates
MAGIC! ONE of the INFLUENCER PROFILES’.




Hi! My name is Denise Leigh. | have been teaching Business
Education for over 25 years! | love collaborating with business
educators all over the world. | am a 2022 Pennsylvania
Teacher of the Year Finalist and relentless lifetime learner and
lover of everything education. Engaging students and
connecting them to their world is my jam!

Thank you for exploring my resources and sharing my passion
for BUSINESS EDUCATION!

Denise Leigh is an expert
on student-led instruction.
She was featured on

CBS Pittsburgh for her

City Collaborative™
Project-Based Business
Education (PBL)
Classroom.




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7

