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(vJ This demographics lesson and activity
focuses on analyzing ideal customer
avatars for different movie theaters.
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Parents of young children
Parents of college aged students
Chocolate lovers
Collectors of toys

- Those who love gardening
i Hard rock |
Prime Theater is an old theater that The Ideal Customer for Prime Theater asacgimse ers
shitwsdiscorted movies that liave . Ideal Customer Avatar for Prime Theater | Horse [overs
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been out for a while. It is cozy and has
a rich history in the small town where it
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stand sells snacks that appeal to that
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Gravity Theater is a new state of the art movie
theater that has the best theater seats and
concessions. The theater seats are heated and
have massage controls and fully recline. The
concessions are Iarge portlons and are all made
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Sundown Theater is a family-owned movie theater . - . 5, Sl 4 - ‘r deals Teens
A 4 g :13 0\ 2 ae of the modern
rT h 2

% \ v Sources of / 4
< l b information

- that has been operated by the Downey family since
1958. Most of the movie-goers who patronize this
theater grew up going to that theater with their
families and take their young families there to see
movies as well. They cater to families and charge
by the car. Itis $35 a car. They have wait staff who

. come to your car to take food orders and deliver

 right to your door. The o have a fab!

playground thatis wel\, © . ck*

get bored with the mo _I) 2y

along side of the highw /thath
| years. They also advel ;e their reatured movies

] /and events on social media.
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a d the arcade in the concession

) ; area. Grawty Theater management has an
o active social media presence on Instaci;ram
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Snapchat, and TikTok.
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ideal Customer Avatar for Sundown Theater

customer avatar for a
movie theater in your city

or county. Ideal Customer Avatar
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Hi! My name is Denise Leigh. | have been teaching Business
Education for over 25 years! | love collaborating with business
educators all over the world. | am a 2022 Pennsylvania
Teacher of the Year Finalist and relentless lifetime learner and
lover of everything education. Engaging students and
connecting them to their world is my jam!

Thank you for exploring my resources and sharing my passion
for BUSINESS EDUCATION!

Denise Leigh is an expert
on student-led instruction.
She was featured on

CBS Pittsburgh for her

City Collaborative™
Project-Based Business
Education (PBL)
Classroom.
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