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Students Think Like Entrepreneurs!

(v Students plan a FOR-PROFIT EVENT like a sporting event, school play,
concert, movie premier, street carnival, talent show, comedy show, etc.

(V) Students use their critical thinking skills to act like an entrepreneur:
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Pick a venue

Select foods for concessions stand
Complete a Marketing Plan
Complete a Marketing Mix
Demographics analysis — Target Market
How much will you spend?

Build your brand for the event
Unique Selling Position (USP)?
Pricing Strategy

Corporate Social Responsibility
SWOT Analysis

Social Media Promotion

Create Social Media Posts

Create a Billboard

Use as a Final Assessment
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Students use their critical
thinking skills, creativity, and
knowledge from your class to
complete all the tasks listed

Use in any Marketing, SEM, Entrepreneurship,

and Intro to Business Class



Steps in the Marketing Plan |

A L . § Define your product ')

Know your audience

What product

Students complete ' =
the steps in the
Marketing Plan

Complete the steps of the marke
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What will be unique about your
event?

Why will people want to support
you or your cause?

How will you market? (advertise)

Demographics

Who is your ideal event attendee?
Demographic analysis is the study of the “things™ that make us different or similar. Age, gender, income, occupation,
cducation, and so worth. are all things that describe a group. Knowing the demographics of your customer is so important (CUStO n-er/target market)
10 make surc that you arc targeting the right people when advertising and providing goods or services. You want to make Use 4 demographic descriptors to describe them.

9 surce that you are appealing to and reaching the right audience.

Students identify their
target market using
demographic
descriptors

l the site of practical, purchasing peoducts that are
not Necessary.
m Desire 1o buy something nobody else has preference for
buying increases with rarity or scarcity,
This i the study of how pecple Beract with their environment,
Physiological Products are consumed 1o enhance thek well being, for example
ait freshenars, fumiture and coavection ovens

| Practical s Consumers purchase peoducts because they need them 1o
survive, such as shoes and medicine.

m purchasing products based on feelings
Desire to buy something everybody else is buying
Bandwagon pe foe buying with ¢
Effect popularity
Conspicuous Lavish spending for the purpose of
displaying wealth or social status,
Consumption preference for buying increases with

price.

o Buying for a reason-because you need it

Business Educaton with Denise Leigh © 2025

2 Sample Slides from this Marketing Capstone Project




17 Shides In this Capstone Project

SEM Event Selection SEM Event Capstone/Project- RUBRIC

Select 2 of the = e /‘ #1 Steps In the Marketing Plan (one point for each prompt) 3
o - . CoRcasmts: " #2 Marketing Mix (one point for each P) "

SWOT Analysis—ll  Conduct a SWOT : ey
analysis is an s 6ol used'in' business 6o = .i . 1 -1
wnie s ([lL - @Nalysis ur event. = ‘ Mo - e

| ¢ . th . ( ourbf  (ond nttof hasmel "
\ ’ 1 —

‘ o A 1ic on e L / = > =

‘ lett a\ 1\ ference. o 2

it Y

‘ l #8 Comorate Social Responsibility (one point for each) "

N f Not all social media platforms may be appropriate or effective for your SHSOT ARy S s pol  IE ) s

ame O e billboard designs: Promoting on event promotion. #10 Promoting on Social Media ”

your event: rorcs o less! . g 4 Draga / next to the social media platforms that will be a good
- o on B oonear nee Social Media... platform in which to promote your event. Keep the target audience, #11 Social Media Posts Croation (2 pts for each) s
Str 1 iacge oot described earlier in this file, in mind when selecting the platforms.
Types of C| #12 Bioard (Creatviy, appearance, and message] 2
Environmental =
Pe ) Reipiniibillty Weal
- /Rmm:w [—— S
e Oppol .\
Th Build brand f t == ition i
ulld your brand for your event & A Unique Selling Proposition is the factor
or element that makes your event different

and special.

What will b the name
of your avent?

SToTel | u—
‘What will be the color
scheme of your
event?

Environmental-How can you reduce waste and

energy consumption at your event?
X What will be the
thical-How can you assure that you have a slogan or tagiine for
afe and fair environment for everyone at your your event?

ent?

Who is yourideal event attendee?
(customerftarget market)
Use 4 demographic descrptors to descrbe them

hilanthropic-How can you ‘give back with
ur proceeds from the event?

conomic-Do you feel that you will be profitable
r your event?
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Steps in the Marketing Plan

Define your product
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Know your audience

Decide yourunique|
int

‘Those attending your event vl be [
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#11 Social Media Posts Creation Place-Where wil this take place?

ti

will you let people
about your event?
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What type of food will you serve

You are planning an event! Below is
p g & event?

a list of events that you can plan... N

e Football Game N What event will interest you? k. ages that you will 390
e Basketball Game __,Wm, went & -5 essi K
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e Hockey Game e S Q) ————— - .
e Swim Meet \> this project. [~ J
e School Play 4\\ vl
e Comedy Sl <
1 o Volleyball G ne) [ i [- =) 1LY P % ) -
e Musical Co | ) iTr " X ’ . % i
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e Gymnastics Meet .
e Movie Premier
e Street Camival 1
e Cheerleading Competition
e Talent Show
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—Free choice of your own!

A Google Slides file that easily converts to PowerPoint




Sports & Entertainment

Marketing
FULU SEMESTER COURSE

This

Marketing
A FULL Semester
Ca pstone Course aligned with
Project T the National Business
. . Education Lol /Y-
included in Association’s (NBEA) - b N
my SEM Standards , N
Course Includes a

Lesson Library
to make the activities |\ ¥
Easy-to-Find 1
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Hi! My name is Denise Leigh. | have been teaching Business
Education for over 25 years! | love collaborating with business
educators all over the world. | am a 2022 Pennsylvania
Teacher of the Year Finalist and relentless lifetime learner and
lover of everything education. Engaging students and
connecting them to their world is my jam!

Thank you for exploring my resources and sharing my passion
for BUSINESS EDUCATION!

Denise Leigh is an expert
on student-led instruction.
She was featured on

CBS Pittsburgh for her

City Collaborative™
Project-Based Business
Education (PBL)
Classroom.




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6: This Marketing Capstone Project is included in my SEM Course
	Slide 7

