Branding

SPORTS MARKETING EDITION

The 4 Key Branding
Elements

Use as an
Introduction, Review,
or an Assessment

Students complete an
analysis of branding
elements for sports
products.
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NO'PREP Lesson & Activity

J Introduces the 4 Key Branding Elements.

vi Students complete an analysis of an
athletic brand, a sports drink brand, and

a brand of their choice.
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Teaching Duration: 40 minutes + Class Discussions
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footwear for active people
of all ages. They are a
long standing leader in the
industry and known for
quality products

The promise high
quality and reliable
merchandise what is
stylish and timeless.

energetic tone with red
and orange benign their
dominant brand colors.
Their logo is one that
symbolizes movement.
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An Analysis of Branding Elements
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Identify qualities of an effective brand. Explain the impact of bands on consumer behavior. Examine reasons|
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Nike is one of the most recognizable brands.

This sllde is an example of an analysis of the brandlng elements.
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Google Slides or easily convert to Microsort PowerPoint
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Marketing
FULU SEMESTER COURSE

A Lesson from
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Hi! My name is Denise Leigh. | have been teaching Business
Education for over 25 years! | love collaborating with business
educators all over the world. | am a 2022 Pennsylvania
Teacher of the Year Finalist and relentless lifetime learner and
lover of everything education. Engaging students and
connecting them to their world is my jam!

Thank you for exploring my resources and sharing my passion
for BUSINESS EDUCATION!

Denise Leigh is an expert
on student-led instruction.
She was featured on

CBS Pittsburgh for her

City Collaborative™
Project-Based Business
Education (PBL)
Classroom.
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