Marketing & Economics
Case Study

Economics of
Seasonal Food

Economic Impact

Marketing Tactics &
Strategies

Re-Purpose
Marketing

History of Time- E
Honored Food
Giants

BUSINESS EDUCATION WITH

Fun Food Facts



My students loved this activity and admitted learning so much
about Marketing Tactics, Economic Impact, and Agriculture.
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Concepts learned:

v Economics of Seasonal Food

v’ Re-Purpose Marketing

v" History of Time-Honored Food Giants
v’ Economic Impact

v’ Marketing Tactics and Strategies

v Fun Food Facts....and MORE!
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A Marketing Study &
Celebration of American Farmers
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How do companies ‘repurpose’
a brand for the different seasons?




Teacher Testimonials

Very easy to implement and add to LMS. Students were shocked at some of their
discovery.

This activity is no exception: every Denise Leigh product is great. This was great to use
after my marketing information management unit because it utilizes quite a bit of

information for students to consider. | also learned quite a bit from it. That’s always a
bonus. Go buy it!

This activity was great to use to keep the students engaged leading up to break. | didn't
have to prepare anything!

My students loved this activity leading up to Thanksgiving! Made it a lot easier on me,
too! Thank you!!



Hi! My name is Denise Leigh. | have been teaching Business
Education for over 25 years! | love collaborating with business
educators all over the world. | am a 2022 Pennsylvania
Teacher of the Year Finalist and relentless lifetime learner and
lover of everything education. Engaging students and
connecting them to their world is my jam!

Thank you for exploring my resources and sharing my passion
for BUSINESS EDUCATION!

Denise Leigh is an expert
on student-led instruction.
She was featured on

CBS Pittsburgh for her

City Collaborative™
Project-Based Business
Education (PBL)
Classroom.
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