pSocial Media Marketing

Digital Activities Unit
Volume No. 1 Bundie

FOUR Major Social Media
Apps in this unit —
Facebook, X (Twitter),

Snapchat, and Instagram!

A Week-Long Unit

GREAT activities for
Entrepreneurship class,
Marketing class....or any
Business Ed class!

NO PREP!
SAVES YOU TIME!

BUSINESS EDUCATION WITH




A Great Introduction to

Social Media Marketing Unit

¢ 4 SOCIAL MEDIA APPS are covered in this unit
Facebook, X (Twitter), Snapchat, and Instagram!!

¢ REAL WORLD, ENGAGING, INTERACTIVE

¢ Great for your Marketing, Entrepreneurship, and
Intro to Business Classes!




Students DISCOVER, EXPLORE,
INVESTIGATE, and ANALYZE

\ (V) How do brands promote using these tools?
D

o S (VJ A brief history of each app

(V) Case Study on Each Social Media Platform

(V) Social Media Success Stories to
Investigate and Analyze

NOIERER!WAIsolsieatiforgSublDays!

Digital activities that send easily
to any Learning Management System (LMS)!




NO PREP LESSON!
AN INTRODUCTION TO FACEBOOK

(V) The history of Facebook.

@ How does Facebook generate revenue?

@ Understanding how companies use Facebook for advertising
and promotion.

@ The biggest problem facing Facebook today.

@ A Facebook advertising case study (Sour Patch Kids) to
understand goals, target audience, strategies, & outcomes.

(V) ...and more!

Teacher’s Key Included

Great for a Sub Day or Remote Day



USE IN YOUR INTRO TO BUSINESS, ENTREPRENEURSHIP,
MARKETING, &
SOCIAL MEDIA MARKETING CLASSES

i facebook

Facebook is the most widely used social media application. Billions of people, companies, social
groups and event promoters use Facebook for various reasons. It’s a GREAT tool to promote and
advertise, even though that is not why it was created.

this tink Facebook Advertising

Learn MORE about this very popular and effective marketing tool.
HISTORY

Give a briefing on the history of Facebook:

Who is the founder? When was it started?

Why? What was the original name? Where
was it created?

REVENUE
Is it free to users? How does Facebook make
most of their money?

When did the website go beyond the creator’s

school? How old must users be to use? Sou r P atc h Kids B d rF rti
rand usea race a T
ADVERTISING AND PROMOTION ’
What did Proctor and Gamble do to promote r to na t it h Penb
their product? What happened with - ] the ran ya . W 3
Facebook after_{hi i 1 Hoy 'id ey to } ch thair go
_r_\’ - 3 cas) nei
A

=

m fi

Vhen did 1he\ sk go public and how much
was raised by this effort?

There are seven ways that businesses can advertise on Facebook.
CLICK HERE to access a resource to discover them.
List the types of advertising. What product or service would be appropriate for that type of marketing.

Type of Advertising What product would be a good choice for this type of

mentioned in the resource link marketing?
Think! A specific brand of shoes? A specific cell phone? A candy bar? A whitening
toothpaste? A concert event? A hair salon? A men’s cologne?

A Google Docs lesson.
Just send to your students on your LMS.




NO PREP LESSON!
AN INTRODUCTION TO INSTAGRAM

(V) Students DISCOVER the origins and history of Instagram.

(V) Students EVALUATE the reasons behind Instagram's
success and what differentiates it from other social media
apps.

(V) Students INVESTIGATE Instagram as a marketing tool,
including the types of ads businesses can create, targeting
options, and advertising goals.

Teacher’s Key Included

Great for a Sub Day or Remote Day




USE IN YOUR INTRO TO BUSINESS, ENTREPRENEURSHIP,
MARKETING, &
SOCIAL MEDIA MARKETING CLASSES

A Google Docs lesson.
Just send to your students on your LIMS.




NO PREP LESSON!

DISCOVER information about the creation
of Snapchat.

EXPLORE how businesses can use
Snapchat for growth and marketing.
ANALYZE real-world Snapchat campaigns
from popular brands by selecting 3
campaigns and describing what they did
and the outcome.



THIS LINK provides information
about the creation of Snapchat .. _.use the link as a resource to answer the
following questions.

Discover
Who is the founder and
when was it created?

What was the reaction of
everyone when they firs

r3iness can use Snapchat to grow
market their brand.
Ails....use this resource link

Srding t@ this ffeference,
hat ake three statistics
regarding the use of
Snapchat?

What are 5 content ideas for

businesses learning how to use
Snapchat?

Business Ed With Denise Leigh © 2023

NO PREP! Great for a Sub Day!

A Digital Activity that sends flawlessly
to any LMS or Print and Hand Out




What are a couple of
suggestions for ways to get
followers?

VWWhat are “insights™ and how do
they help businesses?

In summary, what are a few
suggestions given to business
Snapchat users when
marketing with this powerful
tool?

Take a look AT THESE 24 Snapchat capgg

Select THREE campaigns and give a3
OUTCY
use

Campaign

Outicome?

Business Ed With Denise Leigh © 2023

NO PREP! Great for a Remote Day!

A Digital Activity that sends flawlessly
to any LMS or Print and Hand Out




NO PREP LESSON!
AN INTRODUCTION TO ‘X’

Understanding the history of Twitter — now X.
ldentifying influential X accounts.

Discovering interesting facts about X.
Learning about the social impact of X.
Analyzing the reasons businesses use X, its
problems, and positive aspects.
Understanding effective hashtags for businesses.
Exploring how X generates revenue.
ldentifying surprising X statistics.

Ways X makes a positive impact for business.
Learning terms like "Promoted Tweet" and
"Promoted Trends."

Teacher’s Key Included

Great for a Sub Day or Remote Day



NO PREP LESSON!
AN INTRODUCTION TO ‘X’

Search the Web and explain each....

Take a look at the infographic on this resource link
Answer the following questions using the information from the link

The Social Impact of X (Twitter)

It seems that every news blog has their oy o
“Tweets that changed the
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NO PREP! Great for a Sub Day or Remote Learning!

A Digital Activity that sends easily
to any LMS or Print and Hand Out



Teacher Testimonials
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This is an excellent addition to a social media marketing class. You can use this
assignment either before or after introducing the topic of social media.
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My students loved this! | am always looking for new ideas and this was a beneficial
added resource to my collection!
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This was great resource. The students found the activities to be very engaging!
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| teach a Business Technology course and we were looking to add more social media
content to our curriculum. This was just the resource | needed! Highly recommend!
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Used this for our Social Media lesson in Marketing class. The templates were great!



Hi! My name is Denise Leigh. | have been teaching Business
Education for over 25 years! | love collaborating with business
educators all over the world. | am a 2022 Pennsylvania
Teacher of the Year Finalist and relentless lifetime learner and
lover of everything education. Engaging students and
connecting them to their world is my jam!

Thank you for exploring my resources and sharing my passion
for BUSINESS EDUCATION!

Denise Leigh is an expert
on student-led instruction.
She was featured on

CBS Pittsburgh for her

City Collaborative™
Project-Based Business
Education (PBL)
Classroom.

Social
media
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