
SELLING TO
THE GENERATIONS

MARKETING PRODUCTS
TO THE SIX LIVING
GENERATIONS

A Consumer Behavior/
Marketing Digital Activity

Perfect for any Marketing 
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Students learn about the SIX Living 
Generations.
What are their qualities?
How are they targeted?

How do companies sell to 
the different generations?

What vehicles are targeted to each 
generation?
What beverages are targeted to each 
generation?



Students create a brand board by 
listing 5-10 brands that are 
targeting their generation.

What cereals are targeted to
each generation?

What are millennials?
How are millennials marketed to?



The teacher lists describing words about 
himself/herself, then the students work in 
a collaborative file to identify businesses 
and/or brands to represent them.



Teacher Testimonials

My students and I had a blast debating the generations and how we buy. Thanks.

Outstanding resource! Students found this very interesting and engaging. Thank you 
for making the teacher prep work easier and more fun!

First time using this resource and my students and I loved it! We have a small section 
on this in the textbook which very little explanation or examples. This lesson "brought it 
home" with meaning and real life examples for the students to apply to the brief 
textbook material! Highly recommend!

This is a great resource for students to learn about themselves and others' buying 
habits.

Thank you for providing a resource I can use in my Marketing class. Students enjoyed 
the assignment and learning more about different generations. Thank you for sharing. 




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7

