SCHOOL STORE

LESSON BUNDLE

All Digital Activities!

15 Resources in this BUNDLE:

Marketing

Mark-up and Pricing
Inventory
Customer Service
SWOT Analysis
Entrepreneurship
Cash Handling
Demographics
ldeal Customer 0
U and MORE! —

NO PREP! BUSINESS EDUCATION WITH
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Easyjyto-NavigatelLesson Library
Just click on the link to access each activity.

Teacher’s SCHOOL STORE Lesson Library|

| recommend completing these in the order listed below.

What is Marketing?
An intro lesson o marketing.
4 P’s of Marketing.

45 minutes to complete

**Digital notes and Teacher’s
Notes for Markefing Mix.

Customer Service
Students explore 16 skills
needed 1o be successful in
customer service.
They are then prompted to self
assess for skills.
45 minuies

Entrepreneurship

What is an enfrepreneur?
Discovery activity
45 minutes to complete

Inventory Management
Types of inventory

Inventory management tips
SKU
Inventory Allocation
90 minutes fo complete

Consumer din
And Buying Habits
30 minutes to complete

What is Markup?
Teacher’s Key

How much do | sell this for?
Finance
45 minutes fo complete.

Complete a SWOT

Analysis

infro to SWOT
Students choose a company
fo analyze.
30 minutes to complete

Federal Agencies that
protect consumer rights

Student Copy
Teacher's Key
45 Minutes to Complete

Cash Handling

Best Practices for counting a
drawer
Four Key Elements

45 minutes to complete

Supply and Demand

Law of supply and demand
Seasonal Shopping
40 minutes to complete

Pricing Strategies
14 different pricing strategies
are explained
Studenis use crifical thinking

60-75 minutes to complete

SWOT Practice

Independent work
SWOT Graphic organizer and
student chooses a product n

which to complete a SWOT.
*Included teacher’s key.

Demographics Activities

KNOWING YOUR CUSTOMER
Students discover demographics and
THINK and Analyze using what they
know about consumer groups and

nNoMms.

4 Activities .20 minutes each o

complete

Financing-Marketing
Function

How much does marketing

How will customers pay?

45 minutes to complete

Creating Social Media
Posts with Canva
Student examples

10 Spe

Terms of Use: Please do not share my resources with
other educators or collaborators. THANK YOU!

LESSON LIBRARY
INCLUDED
TO KEEP
THE TEACHER
ORGANIZED



Teacherestimonials

Thiégréétfdr students who work in the store. This is the first time I've had short lessot
for them. This purchase did not disappoinakes my job easy

This Is avery thoroughandengagingesson for students that was easy to use in my
Business class.

|\l\JS\e\d the\f‘irét\ assignment for a day that | had to get a last minute sub and it saved n
The kids gave great feedback and said thejypyedthis assignment

Great resourcdor my students and myself as we are learning how to incorporate our
schootbased business. Thank you!

GreatResource!
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$5% What is Mark-up? $5$
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Conduct .
- nalysis
i ""SHI!:'I&:I?EE a SWOT SWOT A

at are the STRENGTHS
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school store
and items

In the store!

What THREATS will your
- P business or brand face?

SWOT Analysis




Entrepreneurs are RISK TAKERS! MOTIVATED! INNOVATORS __and are not happy when they are not pursuing their own dreams.

CLICK HERE

Busing

What did they do to solve a problem?

Whao are they?
What did they create?

When did they do this? How old were
they?

How much have they sold? Ho

Entreprene'u-rsh'ip

Search and RE-Search "update’

Business Ed With Denise Leigh & 2020
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Entertaimment Marketing
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Students Discover How Important
Demographic Analysis is to ALL Industri
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DEMAND , SIPPLY
DEMAND ooy
DEwanp | SERLY

Supply and Demand

Click on THIS LINK to discover Supply and Demand. Use the
information in the link to respond to the following.

Business Education witn Danisa Loigh © 2023

Use your CRITICAL THINKING SKILLS!

List 3 things that cost more during the
Covid-19 Pandemic...

ny good or service that would be in high
dunamld.lmgﬂlefnltmngmmacﬁium
where the weather changes with the seasons...

“You have been wanting a pair of the new MNilke:
shoes but they are unavailsble because they sold
out 5o quickly. When a new shipment comes in, will
you be able to get them on sale at a lower price?
Explain. ..

The baseball park selis water for $4.00 3 bottle.
Wiy would amyone pay that much for water?

There are so many funnel cake food trucks at the:
county fair! Wil funnel cakes be priced high or low?
Explain. ..

There is.only one lemonade stand at the f=ir. Wil
lemanade be priced high? Explain__

School districts are hawing a hard fime finding
substitute teachers! Should they increase or
decrease the daily wage for subs in schools?

Busingss Education with Denise Laigh & 2023

Supply
And Demand

Consumer Spending Habits

7k o discover 7 reasons overspend
te : table below with _qutﬁﬁg.

Hiow bo overoome it...

REFLECTION S8 YoLR CONSUMER BEHAVICE

.ﬂ.&:l: revi the strategies above, what action can you take
H%It:nlimt Effect un.ntl.akm;gmﬂrnm’
consamer behavior?

How can you overcome overspending?
What is one way that you can track your expenses?




Inventory Management

Section 3: TIPS FoR MANAGING Your TNVENTORY

‘When inventory is managed well, a store can increase profit and increase cash flow management.
Use the same resource link above to discover 10 tips of managing inventory.

Inventory Management Tip  What did you leam about implementing this inventory management fip?

j

Creating Social Media Posts
— with Canva

Stock keeping unit_o

TuvENTORY MANAGEMENT

Section 1: CLICK HERE to access the link to leam more about inventory management.

In your own words, what is tive: i Vi

BEREEEEEEE

TYPES OF TWVENTORY

Explain the context of this type of inventory.

Section 2:
List the type of inventory
here_

)¢ &
Format Slide Arrange Tools

Social Media Posts using Canva
File Edit View

Slidesh

O B o |

Insert Extensions Help
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o answer the following

INVENTORY ALLOCATION METHODS

"~ Section 5:

s — List and explain the 3 inventory allocation methods...
; — Inventory Allocztion Method Explzin thia math ¥
1
2
3
’
l | =]
Section 6:
Section 9:

Section 7: List 5 things that you learned that would help you
What are four inventory allocation rules and best practices? manage inventory for a school store.
Inventory Allocation Rule/Eest Fractice | whnatma you

‘resourca link?
1
2
3
4
Section 8:

What are factors to consider in inventory
allocation?

Student, please read...
Capyright alert and information:
If you were 2 social madia manager,
you WOULD NOT a lagally
parmitid to gat imagas from

saarching onling and use them in a
social madia post. Thay are NOT
your images ta usa for commercial
usa

Click to add speaker notes

Joana has a dog
daycare.
She would like you to
create an instagram
story post with the
information below.

Name of the Business:
Precious Paws

environment.

Include the following
call to action:
CLICK HERE to get a
coupon!
Brand colors:
Yellow, Red and
brown

Be sure that you are
using the STORY
template in Canva
and not the POST
template.

When you are done
creating the story
post, drop your post
creation in the cell
phone mock up.
(this can be done by

downloading or
taking a screencast,
capture, or snip of
your artwork)




Hi! My name is Denise Leigh. | have been teaching Business
Education for over 25 years! | love collaborating with business
educators all over the world. | am a 2022 Pennsylvania
Teacher of the Year Finalist and relentless lifetime learner and
lover of everything education. Engaging students and
connecting them to their world is my jam!

Thank you for exploring my resources and sharing my passion
for BUSINESS EDUCATION!

Denise Leigh is an expert
on student-led instruction.
She was featured on

CBS Pittsburgh for her

City Collaborative™
Project-Based Business
Education (PBL)
Classroom.
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