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This section describes the customers
Youaretargeting, It defines their
demographic profile (e.g., age, gender),
psychographic profi eir
interests) and their precisewants and

s as they relateto the products
and/or services youoffer.
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Strategy

in your industry, having too low a
price might dissuade customers
from purchasing.

Offers are special deals you put
together to secure more new
customers and drive past
customers back to you.

Offers may include free trials, money-
back guarantees, packages (e.g.,
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Your pricing and
“positioning strategy -
must be aligned. For
example, if you want
your company to be
known as the premier
brand in your industry,
having too low a price
might dissuade
customers from
urchasing.

The promotions section is one of the most
important sections of your marketing plan and
details how you will reach new customers.

There are numerous promotional tactics, such
as television ads, trade show marketing, press
releases, online advertising, and event
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Offers are special deals you put Your g_ffers
together to secure more new
customers and drive past
customers back to you.
Offers may include free trials,
money-back guarantees, packages
(e.g., combining different
products and/or services) and
discount offers.

s your chance to tell...the name
tional structure, tell what you
in how your business is different.

Complete your Executive
Summary last, and, as the
name implies, this section
merely summarizes each of |
the other sections of your
marketing plan.

Your Executive Summary will
be helpful in giving yourself
and other constituents (e.g.,
employees, advisors, ele.) an

overview of your plan.
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Also known as the Marketing you o
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often practiced way to assess pricing

product and business position.
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* Steps in a Marketing Plan
* Executive Summary
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 SWOT Analysis
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 Competitor Analysis
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Complete in Google Sheets
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Teacher Testimonials

< < < < <

My students selected a local business and used this
resource to analyze that businesses current
marketing strategies and create a marketing plan.

< < < < <

| love anything Denise sells in her TPT store. This
was organized fantastically and really helped my
visual learners.



Hi! My name is Denise Leigh. | have been teaching Business
Education for over 25 years! | love collaborating with business
educators all over the world. | am a 2022 Pennsylvania
Teacher of the Year Finalist and relentless lifetime learner and
lover of everything education. Engaging students and
connecting them to their world is my jam!

Thank you for exploring my resources and sharing my passion
for BUSINESS EDUCATION!

Denise Leigh is an expert
on student-led instruction.
She was featured on

CBS Pittsburgh for her

City Collaborative™
Project-Based Business
Education (PBL)
Classroom.
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