WMarketing Class
MEGA BUNDLE

22 Marketing Class
Digital Activities Marketing Digital Lesson Library

A Lesson Library included
to help the teacher
organize the digital
activities and make them
EASY TO FIND!

Includes a Marketing
Digital Notebook for the
ENTIRE YEAR!

NO PREP!
Saves you time! BUSINESS EDUCATION WITH




Lesson Library for the Teacher!

Offers quick access links to all the resources in this MEGA BUNDLE to help keep the
teacher organized. The teacher’s keys are also easily accessed from this lesson library.

Marketing Digital Lesson Library
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Marketing through the seasons...

Spring Egg
Study
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This MEGA BUNDLE will be your timesaver!
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Teacher Testimonials

< < < < <

One of my favorite bundles! | have an Intro to Marketing class for a semester. This
oundle has very relevant lessons and activities that correlate well with the chapters that
pull from the textbook for the semester class. Very real and hands on activities and
esson! A must to have for a basic marketing course!

< < < < <

Love this bundle of activities. Students like that they are engaged in their learning.

< < < < <

My students loved this activity and the many others | have used.

These activities are a great supplement to any marketing class.

This is a great resource. The activities compliment the content of my course. The
students are engaged.



Hi! My name is Denise Leigh. | have been teaching Business
Education for over 25 years! | love collaborating with business
educators all over the world. | am a 2022 Pennsylvania
Teacher of the Year Finalist and relentless lifetime learner and
lover of everything education. Engaging students and
connecting them to their world is my jam!

Thank you for exploring my resources and sharing my passion
for BUSINESS EDUCATION!

Denise Leigh is an expert
on student-led instruction.
She was featured on

CBS Pittsburgh for her

City Collaborative™
Project-Based Business
Education (PBL)
Classroom.
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