Marketing Notes

Graphic Organizers

Digital Version or Printable!
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Use Digitally or Print Out

There are SO MANY WAYS to use this product!

(V) Print and teach in packet form as Marketing Graphic
Organizers.

(V) OR...Upload to Google Classroom and have students complete

the Marketing Notes Pages digitally as a REFLECTION of each
lesson.

(V) OR...Print only the pages that you feel your students need
extra help understanding. Students FILL IN and make the
notebook their OWN!

My students love that they can access their
Marketing Class notes on their Phones!




2 Example Slicles

Determining who will buy your product

Torget Market

Target Market-
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= Types of Businesses

= Types of Business Ownership
= Wants/Needs

= What is Marketing?

= Marketing Mix

= 7 Functions of Marketing

= Target Market

= Demographics

= Ways to Advertise

= SWOT Analysis

= PEST Analysis

" Pricing

= Uniform Commercial Code
" Creating a Marketing Plan
= General Model of Marketing
=" Product Life Cycle

= |ntellectual Property

= Warranty

= Anti-Trust Law

= Basic Consumer Rights

= Customer Decision Making



These are the same
graphic organizers
that are included in my

Marketing Class
Snip Notes™

The difference is these
Marketing Class
graphic organizers are
designed to be done
digitally, so students
can access their
Marketing notes on
their phones
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30+ Marketing
Graphic Organizers!
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FUN!

Engagmg Snip-Notes™
Inte ractlve Note-Taking System
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Hi! My name is Denise Leigh. | have been teaching Business
Education for over 25 years! | love collaborating with business
educators all over the world. | am a 2022 Pennsylvania
Teacher of the Year Finalist and relentless lifetime learner and
lover of everything education. Engaging students and
connecting them to their world is my jam!

Thank you for exploring my resources and sharing my passion
for BUSINESS EDUCATION!

Denise Leigh is an expert
on student-led instruction.
She was featured on

CBS Pittsburgh for her

City Collaborative™
Project-Based Business
Education (PBL)
Classroom.
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