Halloween Candy
Business Case Study

A cross-curricular activity
for Marketing,
Economics, Intro to
Business, and/or
Entrepreneurship classes

Halloween
Cahdg

Is 2

A Google Slide file OR
easily convert to
Microsoft PowerPoint

A great break from the
everyday routine!

ENGAGING & FUN! BUSINESS EDUCATION WITH




PERFECT FOR ANY BUSINESS OR ECONOMICS CLASS

Accordihq to the National Retail Federation's
arr‘uay Havbweer spendinq survey, arwrd

§‘I)' billion is expected to be spent on carwdq

this year with mere than $10 billien expected

to be spent on the entire heliday. “Candy is
the center of the Halloween night ritual,”
exp’airs Ben Qeoyge, a content strategist at
Candystore.com, “It's the ostensible reasen
why kids dress up in costumes, even if the fun

of it all is the true reason.”

Analyzing Data:

Data is ...”facts and statistics
collected together for reference or
analysis.”

Using the data to the right, answer
the following questions about
Halloween Treats in America...

How many adults participated in this

survey?
Click to add text

When was this data collected?

Click to add text

What is the percentage range of data
results based on these findings?

Click to add text
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What parent company makes each of the top six treats?
1. M&Ms Click to add text 4. Peanut M&Ms  glick to add text

Click to add text

2. Reese’s Cups 5. Butterfinger

Click to add text

3. Kit Kat Click to add text 6. SnickersBar  Click to add text
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Geographical
Segmentation

Demographics

Consumer Behavior

Generational
Consumer
Differences

Economic Impact
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«++Trick Or Treat: - .

What was your
favorite candy to receive
when trick or treatlrfx;ﬁ?ﬁ

Click to add text

Adults vs. Kids

Having fun with data!
Drag and drop an oval avound the
candies that you prefer. Aveyou
weore Like an adult or kid
according to your candy tastes?

Drag ovals over to the candy lists and circle
the ones that you prefer.

Are you more like an adult or a kid
with regards to your taste in Halloween
treats?

Circle one

Adult Kid

Adults vs Kids: The Halloween treats that each prefer

YouGov asked US. adults and 8- to 14-year-olds 10 choose between two treats in a series of head-to-head
match-ups. The number shown is the percentage difference between adults and kids picking the treat
as the option they liked more in the match-ups.

Adults are more likely than 8- to 14-year-olds are more likely
8- to 14-year-olds to pick these treats than adults to pick these treats
| g

Win % DWerence

Treot Win % Diference Treot

Dove Dark Chocolate bar 225 Sour Punch Twists 237
Andes Chocolate Mints “65 Pop Rocks 233
Almond Joy 157 AirHeads 230
Mixed nuts 152 Nerds candy 1198
Baby Ruth bar "151 Gummy bears 183
Butterfinger ‘48 ARing Pop 75
Mints 42 Double Bubble Chewing Gum 164
Heath Bar ‘98 Sour Patch Kids 143
York Peppermint Pattie “ Fruit Snacks 136
Whatchamacallit bar “ Pixy Stix uz
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A GOOGLE SLIDE FILE OR EASILY CONVERT TO
A MICROSOFT POWERPOINT FILE

i Search the web [Ty yy——

T— Ij{”{oh '(_lo”ars . These are a few of the most
Shit : Whatis the most popular candy disliked candies. Circle the ones
n your stateor region? that you like and place an X over the

s exp ected to be Click to add text Pra s
- [ ]
spent oh candy @A MOVlng pa rtS!

Fun Activities!

This Halloween . . .
Arethere any candy compani e
~ n yourstateor region? s\
If so, name them... :
Click to add text

What demographic would by each candy?

Iuclude the age range, gender, or any other demographic factor.

Demographic (., - l*
Critical Thinking st joy T

N,
bk, &

Search the web to find the top 10 candy companies in the
world. Be sure to selecta source that is 12 months old or less
and record your findings below...

Click to add text

Exploration of
Large Candy Companies




Students complete a brief research
project to share with the class!

Let's learn #1‘
more 3
abont these

Canay
companies!

#3‘ iy ".,", |

*Bonus: ‘Would You Rather Game?’ *

Collaborative Learning
Student-led instruction!




Teacher Testimonials

The assignment was a hit! Students were engaged and talking about their favorite
candies. Beautiful slides.
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This was so much fun! My students were engaged. Thank you
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This was so easy to use, and a nice break from traditional learning.
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Yet ANOTHER awesome resource from Denise. | used this on Halloween with my
students. It also introduced the students to specific companies and brands they might
not be as familiar with. Love the design of all activities she produces.

Thank you for this resource! It helps prepare students and they recognize the relevance!
Your lessons are ALWAYS a hit! THE BEST!



Hi! My name is Denise Leigh. | have been teaching Business
Education for over 25 years! | love collaborating with business
educators all over the world. | am a 2022 Pennsylvania
Teacher of the Year Finalist and relentless lifetime learner and
lover of everything education. Engaging students and
connecting them to their world is my jam!

Thank you for exploring my resources and sharing my passion
for BUSINESS EDUCATION!

Denise Leigh is an expert
on student-led instruction. _
She was featured on

CBS Pittsburgh for her
City Collaborative™
Project-Based Business
Education (PBL)
Classroom.
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