Seven Functions
of Marketing

Digital Discovery Activity

A Marketing Class
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On Marketing | | _ _
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ReVieW: List each function and the general reason for that function.

7 Functions of Marketing

Wal-Mart Case Study

Easy to use, fillable
Google Doc

NO PREP!
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USE YOUR CRITICAL THINKING SKILLS

Use Wal*Mart as a model. YOU be a market analystl How do YOU THINK Wal*Mart implements each function?
THIS LINK may help with your analysis. ‘
How do fﬂa{ dicfribefe the prm’:rcf.-’ to cu_ﬂ‘mn.er:?

Owline? At the ctore? Cataloge?

Market Planning

— M ark t ln
Marketing Information Management

s P . - j . e
fHow do they gather information aboot what their curfomers want?

Pricing
At whad level are thinge priced? High? (ow?

Product Service Management

Students use critical thinking

Promotions
What promotions do they run ?De they MEED to run Prmhab'an_-’.‘n

e
Selling
How do they draw-in curfomers? [ ] -
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'mplement each marketin
How about YOU?
What BRAND do you LOVE? Why do you love that brand? What makes e
you continue to admire and patronize that company? fu n Ct I O n ?
Respond in a well-developed paragraph... ™

How do Starbucks, H&M, Levi’s,
Nike, Victoria’s Secret, Chick-
Fil-A implement a

SRR Marketing Function?




7 Functions of Marketing

Reflection and review on Functions of Marketing....

ENOAYe: cLicK HERE to access a resource link for the functions of marketing.
ReVIeW: List each function and the general reason for that function. An a ly: Z e
D ] '
1SCOVer.

rompts Critical

Company function?

Starbucks Distribution

How does the consumer get their
product?

H&M Promotion
How does H & M let their customers
know about their brand?

Levi Jeans Pricing
How are they priced? High end of the
industry? Low end?...or middle?

How do they gather information about
what their customers want? .
Victoria’s Product Service Management N O
How do they identify their brand to

Secret

consumers?

Chick Fil A Market Planning
How do they appeal to their
customers?What do they do to appeal
to them and keep them as
customers?

Business Ed with Denise Leigh © 2022




Hi! My name is Denise Leigh. | have been teaching Business
Education for over 25 years! | love collaborating with business
educators all over the world. | am a 2022 Pennsylvania
Teacher of the Year Finalist and relentless lifetime learner and
lover of everything education. Engaging students and
connecting them to their world is my jam!

Thank you for exploring my resources and sharing my passion
for BUSINESS EDUCATION!

Denise Leigh is an expert
on student-led instruction. ‘
She was featured on

CBS Pittsburgh for her
City Collaborative™
Project-Based Business
Education (PBL)
Classroom.
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